
‭“Defining Your Ideal” Worksheet‬
‭Introduction‬

‭Your ideal client is not just someone who pays for your products or services but a partner who aligns‬
‭with your values, appreciates your work, and fosters mutual respect. This worksheet will guide you‬
‭through the process of identifying your ideal client, so you can focus on serving those who truly‬
‭energize and inspire you.‬

‭Step 1: Reflect on Your Values‬

‭Start by understanding your business’s core values. This will help you attract clients who share your‬
‭vision.‬

‭1.‬ ‭What are the three most important values your business stands for?‬

‭Value 1:‬

‭Value 2:‬

‭Value 3:‬

‭2.‬ ‭How do these values influence the way you work or the services/products you provide?‬

‭3.‬ ‭Why are these values important to your ideal client?‬

‭Step 2: Analyze Your Current and Past Clients‬
‭Review your experiences to identify patterns in the clients you’ve enjoyed working with most.‬

‭1.‬ ‭List 3 clients/vendors you loved working with and why:‬

‭Client/Vendor 1: _____________________________________________‬
‭Reason: ____________________________________________________‬

‭Client/Vendor 2: _____________________________________________‬
‭Reason: ____________________________________________________‬

‭Client/Vendor 3: _____________________________________________‬
‭Reason: ____________________________________________________‬

‭1‬



‭“Defining Your Ideal” Worksheet‬

‭2.‬ ‭List 3 clients/vendors you did NOT enjoy working with and why:‬

‭Client/Vendor 1: _____________________________________________‬
‭Reason: ____________________________________________________‬

‭Client/Vendor 2: _____________________________________________‬
‭Reason: ____________________________________________________‬

‭Client/Vendor 3: _____________________________________________‬
‭Reason: ____________________________________________________‬

‭3.‬ ‭What common traits do your favorite clients share?‬

‭4.‬ ‭What traits or behaviors should you avoid in future clients?‬

‭Step 3: Define Demographics and Psychographics‬
‭Outline the specific characteristics of your ideal client.‬

‭Demographics:‬

‭Age Range:‬

‭Gender (if applicable):‬

‭Location:‬

‭Industry/Profession:‬

‭Income Level:‬

‭Psychographics:‬

‭Values:‬

‭Goals:‬

‭Challenges:‬

‭Interests:‬

‭Communication Style (e.g., formal/informal):‬
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‭Step 4: Craft Your Ideal Client Profile‬
‭Summarize your findings into a clear, actionable profile.‬

‭1.‬ ‭Who They Are:‬

‭●‬ ‭My ideal client is a [‬‭demographic‬‭] who values [‬‭key‬‭values‬‭]. They are passionate about‬
‭[‬‭shared interests‬‭] and seek [‬‭specific goals‬‭].‬

‭2.‬ ‭What They Value in a Partner:‬

‭●‬ ‭They appreciate businesses that [‬‭key traits or actions‬‭your business embodies‬‭].‬

‭3.‬ ‭How They Behave:‬

‭●‬ ‭My ideal client communicates [‬‭style‬‭], pays on time,‬‭and collaborates respectfully.‬

‭4.‬ ‭What They Avoid:‬

‭●‬ ‭They are not [‬‭negative traits or behaviors‬‭].‬

‭MY IDEAL CLIENT PROFILE:‬
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‭Step 5: Implement Your Ideal Client Vision‬

‭1.‬ ‭Marketing:‬‭How can you attract these clients?‬

‭2.‬ ‭Screening:‬‭What questions will you ask potential clients‬‭to ensure alignment?‬

‭3.‬ ‭Boundaries:‬‭How will you handle red flags or clients‬‭who don’t fit your ideal profile?‬

‭Final Thoughts‬

‭Defining your ideal client is an ongoing process. Use this worksheet to refine your understanding‬
‭over time and ensure your business continues to attract and serve the clients who truly make a‬
‭difference. Make it a part of your annual rhythm to review your clients at the end of each year.‬
‭Remember, saying no to the wrong clients opens space for the right ones to find you!‬

‭Additional Tools:‬

‭Book:‬‭The Pumpkin Plan‬‭: A Simple Strategy to Grow‬‭a Remarkable Business in Any Field‬

‭Podcast:‬‭"How I Built‬‭This"‬‭Podcast -‬‭Seth‬‭Goldman‬‭of‬‭Honest Tea‬
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https://protect.checkpoint.com/v2/r02/___https://www.amazon.com/Pumpkin-Plan-Strategy-Remarkable-Business/dp/1591844886/ref=sr_1_1?crid=35GL5JJPKLMZV&dib=eyJ2IjoiMSJ9.dKDlHp58CTMow4pSfM7ejDbsCSH_ehvx86NOzOlklAGvBoEbOdamGaN-NvZrrY5kiWuchzPOqPmsvKMEa999vAt9D6FhLJRlVaN_CxmfwMg3MkzY6YcHeFv-HGtBs07HTdH4ln-TNQxpTpmTUw8ap_o0l1eAE515lADXS-JHH2mp8CBkJw2RJm_MB7mp8iCFKDURoH2rgg6vStA8uB3WASo2g5ys7oIW3HFaYCRsNfw.Mm4aDyyal4vh9nPQXZBJ_289eyvhljR4obGuAF0LSl0&dib_tag=se&keywords=%22The+Pumpkin+Plan%22+by+Mike+Michalowicz&qid=1735579770&sprefix=the+pumpkin+plan+by+mike+michalowicz%2Caps%2C464&sr=8-1___.YzJlOmx1Y2tpZWFuZGNvbXBhbnk6YzpvOmYxMTMzYzdkMjgzODY0OTZjZmVjZWE3NTAyZDQwMzM3Ojc6NTQ2ZjowNzlmNjkzMWIwZTQ4Y2NlYTZkMmFiNjcxYzk4YTRmMTM4YmJmZjY2MDJiYzg2MGY0YzA1MDIyYjlmOTMwNjQ1OnA6VDpO
https://open.spotify.com/episode/3fziK1VxKLxCuFV2TkjR7q?
https://podcasts.apple.com/lu/podcast/honest-tea-seth-goldman/id1150510297?i=1000380013499

